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ANVESHAN

DIRECT TAX CODE

INTROCUCTICM-

The Mew Hraot Tax Code [OTC) s said Do poplace
the existiag Inceme Tan Act of 1961 in bndia. OTC bl
wiat babiad in parliasment on 30tk August, 2000 These
are bigchanges now in monsacn sessicn and There are
o g Joss benefibs as sompared 1o what wens @
thm origirel proposal,

During The bucget 2030 presentaticn, he finance
minéster Mr. Pranab Muakhdrjes reiterated hiz
commitieent 13 ringing mtn fore the new direct @x
code | ITC) into Force from Lated April, 2011, but sama
coalld natbe fulflled,

SALIEMTFEATURES
= DTG remeses mast of tha categorniss of poempted
Incemz. Eeuity Mutudal Funds |ELSE), Terp:
depeaits, MSC [Natanal SsWings certificales], Ut
Lirtksd Insurance Plans (ULiP:) Lohg term
infrasirdciures bonds, kouse loan principal
repayment, starnp duty and segstation fees i
purchise af hase proparywill lose Lok benefie,
«  gnlyhafof Shorttermcagitel gains wil be taed
»  Forincames anisng of Hese Property; Dedwsctions
far Reat and Mamtenance weuld b raduced fram
0% b 20% ofthe Gross Berd. Also all interest paid
on house daan Tor a rented howsse in deductihe
frosm renk.
v Tacewemption on Education boan Lo cenfinug.,
«  Taeabion of Capital g2ins on tisked peourities held
far more Shan @ year will not be taced. IF held le
essthan @ year, mwill be Laned 3 59, L0%or 153
o Tisoron dividerds - Dividends will abracy St
+  LinderSec S0C deduckionofupta 1.5 1akh alloowed
4} THR Rs. 1 lakh on Fension, PP and Gratulty
rl.ll'.:‘llil,

b Up ko 55,000 fof sspeattituma o Sultion feas,
pure lile insurance prarmium snd bealthoover
Medical reimbursement: Mad limit for medical

*DOir. Parag P, Saraf
**prof, Shubhangl . Kulkarni

raimburcemenss kas boen incresged (0 MUpeRs
50,000 per year from cursent rupees 15000
lirmit.

WHAT WILL BE ARDLISHED

1. Earligr Income Tax AcT and Wealth tax Act
{Cavaring Income Tax, TOS, DOT, FAT ard 'Weakth
tanes) are ahekshed and single cods of Tax, BTCin
place.

2. Concegt of Assessment year and previous yesr is
atafished. Only the “Financial Year™ fermiralogy
anks.

3 Only stétus of "Hon Bgsident”™ and "Resident of

tndia® eaits. The ather status of “rasidant but not

ardinardyresident” poes away.

4. Surcharge and edusation oass ane abulished.

£, Tax exemptior an LT flesve traved sllowance) s

zholbed

Highlights of DTC-
Mesw Tak ratas: (For Oirditarny sedrce of incama)

Lab | o Sebweor Tac rxie
1 T+ 50 Lk i
T | 150 takhs bo 10 Laidrs 0%
T [ lbladnte 1
| Al 5 Lakte

d

% |

For Famale, second slab bagims fram 1,90 Lasns and
{er Senice sitzen ithegine fram 2.401Lakhs
Campanis tax rate chenged rom 3 m 25k

Mew duadates for Tax Returns:

Ho | Tvam Qe
T | MonBusness | fion-Lorparaly F0Rh minw
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A REVIEW: BEHAVIORAL FINANCE, THE PSYCHOLOGY OF INVESTING

Abstract:

Behavioral finance iz a term thatapplies to a field
of study that invelves the application of secialand
human cognitive and emotional patterns for the
purposes ofupderstanding econsmic declslons
and hew they impact marketprices, returng and
resource allocation. It combines thedisdplines of
peychology and secielegy within an
economiciramewark to bridge the gap between
theory and practice by sclentifically recording
haman behavior. To date, research has focused on
rational investers in efficlent markets, while
reelity deals with day-to-day irmetional investor
behaviors and inefficient markers. Cembining
theory and practice allows us to use behavioral
Anance a5 the basis for advisery services, asspt
management, and financial product
development. This paper aims at shadding lighs
on the histery of declsion making under
uncertainty, the important contributions in
standard finance with their sharicomings as well
asemotional ard psychological influence that can
wnpact inancial decisions and how this influence
can resuitin irmtional hehavior

Keywords: Behavioral Finance, Decision Making,
Anvimialies, Biases, Hauristics, Prospect Theory,
Irrational investment behavior

T e

INTRODUCTION :

Benhavioral Finance is a term that appdss to & field
of study that includes the application of sucial and
himan cognitve and emctional patterns fo
understanding economic decisions and how
impact market prices, Tefurns and resouros
allocation. 1t combines the disciplines off

psvchology and soctolegy within an economics
framewarie.

Behavioral finance iy a Rty novel topic that has
gained prominence since the early 1990s. A
Tversky and Daniel Kahneman, winners of the}
2002 Nobet Memorial Prizein EconomicSciences
helped popularize the topic with thej

development of Prospect Theory Alsn ¥
Rickard H. Thaler was the recipfent of the Eﬂi?
Mebel Prize in Feopomic Sclenzes For his
coniributions by behavicural éconorics, Thaler

assumptions of limited rationslity, social
preferences, and lack of self-control, and showe
how these human traits systematically affect
individual decisions as well as market outcome

Paychology plays a big part in investing
Understanding the psychologics] mothvatons san
help investors avoid financial pitfalls, Behavioral
finance bridges the gap between theory and
practice by scientifically recording human
behavior. To date, rescarch has focused om
rational investors In efficient markets, while
ruality deals with daj-to-day frrational Irves

“Directar - nstitate of Management and Research, 5o Mo 74/1 A T4/ 1B, Farvat, Araviveshwar, Pune -41 1009
**5r Lecthurer - AMSoM. Ahmedabad [miversiny 0. L Callape Commerce Sl Roads, Ahmedabad -380000

Emzil: karishma.dalal ®8ahduniediin




MAREET ANOMALIES:

Behavigral economics and finance has evolved as
a4 respense to Irrational behavior among
economic playsrs, However, there are anomalizs
that ceur in the markerplace that would suggest
Irvational behavior within the system ftself Inthe
late 19705 and early 19805, severs) scholarly
works pointed 1o apparent ipconsistencies
betwesn market prices and economic conditions,
Some econamists assert that this imbalance is
caused by investors who take advaniage of
market inefliciencias so as Lo yield higher returns.
These traditlonalists supgest revicwing the
returns a8 a4 method for pinpointing and
correcting market inefficiencies. However 2 1993
study concluded that while this approach may
FEmOovE same irrational behavior from the
markets, it will not correct fundamental
Intonsistencies (Summers, 1993,

CONCLUSION 1

The Americanauthor Dale Carnegle evce advised,
*When dealing with people, remember you are
not dealing with creatures of logic, but ersatyras
of¢émotion® [Speaking Tree, 2017).

Indeed, in virfually every facet of Hfe, humans
demonstrate the propensity to hehave both
logically and emotionally. Guite often, however.
these two fypes of behavior are significantly
divergent from cne another As this paper has
dmunmt.ed,ﬂhm-:rmlmmnmi:sa;dﬂmrm
has evelved not as a replacement of neo-classical
sronaming but 88 a complement thereto, By
employing psychological technlquas to the study
of economie and fnancial syetems, bebaviorsl
economics helps cast a light on irrational
consumer decision-making and behavior. The
study of heurisiics, framing and market
anomalies can help the sconemist create a mare
complete profile of consumer hehavior

ST ANVESHAN AT

Adherents to the field of behavioral sconomies
ezsert that understanding the basis of irretinnal
consumer behavior oot omly aids business
development but government policymaldng ag
well; particulardy during tmes of economid
Fécessionand for market fux,

Beferences;
L Beresford, B, & Sloper, T [Z00E
Understanding the Dymemics of Dectsion
Mukivg ond Cholte: A Sooping Shwedy of Ky
l‘&v‘ﬂlﬂrgfmi‘ﬂmf-ﬂm;qmmaﬂﬁmm
Anobyeis of the Papsl Tty Reteteved from

Em:m Policy Research Ungt, T.Inh:erﬂg.rnf!r-:-ri.{
Mtp:..',-fmw.r.',rnrka.tu'l-:,.’in:.t.l'spril"puh;fpdf
decisionmaking pdf 1

2. Bernoulli, D. (1738). Specimen theorian
novae de mensura sortis. l‘i".!--l!f

(L. Sommer, Trans.) Commentarii]
academiae sclontiarum Imperialis
Fatropolltanae.

3 Buchanan, L., & O'Connell, & (2006). A brief

history of decision making. Harmrd busines
review, 3E-41. ]

4 D Glorgl, E- Hens, T, & Mayer, | (2011} A
note on reward-risk portfolio selection and
two-fond separation. Finonce Reseorch
Letiers, 5258,

5. Dixit, A {(2009), Eronomics of Yncernaingd
Retrievad from Princoton Universis Web sied
hesps:f S princaton, odia f—dixitak

i Kahneman, ., & Tversky, A {1979)
Prospect theory: An analysis of
under risk. Econamistricn, 263-291. :

7. Enight B H (1921). Risk ucerinty and
Frafie New York: Hoaghton M



“ANEW PARADIGM OF ACCOUNTING - [FRS”

:I.. .'ul-' -

ity 15 the mother of all inventions, so goes
_ 0dd seying Accounting as a branch of
'; wiedge emerged as it was falt that a short
il {5 hetter fan long memory. In the present
ﬂgTﬂhﬂlihnun and liberalization, the Warld

5 bécome an economéc village. The
‘ alization of the business world and the
gnendant structures and the regulations, which
ppoct i, as well as the development of e-

ca make it imperative to have 2 single

v accepted financial reportng system, The

Lof different accounting lrameworks in
Eerent countries, which require incomsistent
Patment and presentation of the same
pderlying economic transactions, creates
Saiusion for users of financial statements, This
I: - psion leads ka inﬂﬁﬁewinmlﬁimaﬂ:ﬂu
geross the world. Therefore, increasing
plerinr of basiness trapsactions and
halization of capical markets call for a single
n&' high quality aceounting standards, High
wdards of financial reporting underpin the
investors place In financizl and nop-
.,-;. andal mformation, Thus, tha case for a singie
nlginhalsl,r accepted accounting standards has

mpted many countries bo pursue convergence

i llﬂtll;lnu] arcounting standards with [FRS. To
e to comergewith [FRS isa momentous event
1 -the history of accounting. International
' ransizl Reporting Standards (IFRS) are a set of
r.munting standards developed by the

:'l" o
-':!-g-:.,- Ko

“Dr. Kirti Labwani

Imternational Adcounting Standards Eoard
(1A58), As the world continues o giobalize,
discussion on convergence of national accounting
standards with International Financial Reporting
irandards ([FRS} has increased significantly thus
this paper tries to cxplore 1FRS requirements in
India some key divergence between IFRS and
Indian Accounting Standards, IFRS requirements
gt the e of hrst Ome adoption, beoefits of
adepting IFRS, chalienges of adopting TFRS In
India.

Heywaords : Convergence; Globalization, [AGE,
IFRS, Indian Accounting Standards.

INTRODEFCTION ;

The Accounting Standards Board of the Institute
of Chartered Acemuntants of [ndia [ICAIT was
constituted on 21 Appll, 1977, to fermulake
Accpunting Standards applicable te Indian
enterprises. [nitially. the Accounting Standards
wers recommendzatory in nature and gradually
the Accounting Standards were made mandatory,
Thelegal recognition to the Accounting Standards
was accorded for the companies inthe Campanios
Act, 1956, by introduction of Section 211[3C)
thraugh the Compantes [(Amendment) Act, 1999,
whereby it is required that the companbes shall
Eollow the Accounting Standards notified by the
Central Covernment on a recommendatlon made
by the Natleaal Advisery Comimittee on
Accounting Standards [(NACAS) constituted
under section 2104 of the said Act.

=gl

5 Assistant Professor, Shri Shiva|i Maratha Saciety's Institule of Management and Redearch, Pens
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Relevance : The users should find the
information contaited in the Anancial
statements as 8 noeful relewant bool in
taking important ecanamic decisions on
the basis of pastevaluations and projecting
future predictions on past basis.
information about financial position and
past performance 15 frequently used as the
basis for predicting furure financial
position and performance and other
matters in which users are directly
interested The abllity to make predictions
from fnancial statements is enhanced,
however, by the manner in which
inforbation on past (ransactions and
events i displayed. For cxample, the
predictive valne afthe income slatement is
enhanced il wnusual, abnormal and
Infrequent items of Income or mopense are
separately dizclosed. The relevance of
Information is affected by its nature and
materiality.

Reliability : Information in financtal
statements Is rellable if it is free from
material error and bias and can be
depended upon by users to represent
events and transaction faithiolly
Information ks not reliable iflcis purposely
dezigned to influence users' dedsion ina
particular direction. The reliahilicy of
informatign depends upon [aithfa!
representation, substance aver fore,
neutrality, prudence and completeness.

Comparability : Users must be akle
compare the financial statements of an
enterprise over Hme 20 that they can
identify trends in s inancial position and
performance. Users must also be able o
compare the financial statements of
different enterprises, Disclosures of

R A A, e s e el
e e A e b Sk

accounting policies are eszential fo
corn parakility, :

KE¥ MVERGENCE: 1
The key divergences between Indlan GAAP and

[FRS&hawve arisen dus to:

+

*

L

*

Conceptual differences

Legal and regulatary requirements
Presenteconomic conditons 1
Lewvel of preparedmess

The divergences are both In terms of accounting,
treatment as well as disclosures in the Aoancial
statements. Some of the divergences batwess
Indlan GAAP and [FRS are sutn marized as under: |

Special Purpese Entities (SPE) falling under
the definition of 'control' as per 1AS 27 on
"Consolidated and Separate Financia

Statements” siall be eonsolidated

Potential Voting Rights' that are currentls
exercisable or convertible shall bg
considered to assess the oxistence of
‘control’

ANl business combinatlons shall b2
accounted ag per purchase method at faig
viazhuys

Contingent llabilities, taken ower in 2
pusiness combination, shall be indudad i8
Net Assets, measured st fair value,

contingencies have since been Fesolved, 2
reliable estimate can be made and pz 2
iz probable .
Megative goodwill arising on busines
combinations / consolidstion shall

accounter s income instead of capita
reServe :

Geodwill shall nat be amortised. It shall only
betested forimpainment

FP&E and [mtangible assets shall by
measured either at cost of &t revalnes

-
g
o
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3. IfIFRS hag to be uniformly uwnderstood and
censistently applied, all stakeholders,
employees, auditors, regulators, tax
acthorities, etewould need tobe trained,

4. The industry would be able to ratse capital
from fareign markets at lewer cost if it can
create conficlence in the minds of foreign
investors that their finanelal statements
comply with plobatly accepled accounting
standards.

5. Ivwould provide professional opporlenities
oy setve international clienis.

& It would dncrease thehr mobdlity to wark In
differentparts ofthe world eitherinindustry
arpracties.

7. It would reduce different accounting
requirements prevailing In various countries
there by enabling enterprises to reduce cnst
of compilances.

8  Entitywould need to incur additional cost for
modifying their IT systems and procedores
ta enable it to collate data necessary for
meeting the newdlsclosures and reporting
FEguiremens.

5. Differences between Indlan GAAP and IFRS
may impact business decision Fnancial
performance of an entity:

1D, Limited poolofrained resource and persons
hawing expert knowledge anlFRSs,

COMNCLUSION:

Convergence to JFRS will greatly enhance the
transparency of Indian companies which will
surely help them to projest themselves n global
map, which will help Indian COMPanies
benclinark their performance with glibal
counterparts, But cotnpanies will need (o be
proactive to build awarcness and consensus
amaongst investors and analysis o explain the
reasons for this volatility in order to bnprove

understanding and increase transparency and
reliability of their financial statements. Howewvery)
the responsibility for enforcement and providing
guldatce on implementation vests with lo il
government and accounting and regulatorg
badies, such as the ICAT in India will play & vital
role. The ICAI will have to make adequate
investments and build infeastricture For
awareness and training program. Success

implementation of IFRS in India depends on

regulator's immediate intention o convert to
IFRS and make appropriate regulatory
amencdments. g

Riferencos

L. Shrl A K. Chowdhury FhD. Stodent)
Department of Accounting University of
Western Sydpey Australin = "Compiiance wilk
accounting standards in India, why and how?]
(Managesent accountant, Masch 2800, ICWA J

Z: Dr. K. Raji Redéy reader in Comm
Departicent of Commerce apd Busing:d
Manapament, Kakativa [niversisy, Warrarpa
(A PYand Shri V. ProduiBsjn, Counselios 5D 0
Study Centro, L. B. Coliege, Warrargal.
"Accounting stardards and i:i:p&:.i[i]:'ﬂ.fﬂfﬂ_
lovdian” [Management sccountant, Aprll 20083
ICRWALY 3

i De Jagabnath Hati W, and Débdas Rkl
Lecturdr in Commerce, Syamsundar Co i
Burdwan, West Bengal. - "Integratize
aceonnting standards - A step towards
karmonization” [Management Jtcounts

I c W A 1 i E
hutp: S wenwicat.orgfvesource /o ac_ stamdand
himl
4. httpeffvrwwicalorg resatirce fn_ac standard
html,
S The Indian Express i
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CORPORATE GOVERNANCE: A STUDY OF OECD PRINCIPLES

Abstract:

e to giohalization, the business world s
becoming mere and more borderless. The
business world of 21% cestury is beooming
increasingly comples, uncertain, and
unpredictableand is changing at 2 speed ofmouse
click. To survive io suchk an environment,
businesses have to adopt emerging tools,
techniques and management practices. One of
such emerging trends in management practices is
Corporate Governance,

Corporate. Governance i3 the set of processes,
customs, policies, laws and institutions affecting
the way in which a corporation i dirocted,
administered or controlled. Corporate
Governance alzo Includes reladonship among
many players imvalved {the staleehobiders) and the
goaks for which the corporstion iz poverned, The
principle players are shareholdars, management
and the board of directors. Other stakeholders
include emplovess, suppliers, customers, banks
and other lenders, regulators. the emvironment
and the community st large,

Key elements of good corporate goversance
principles inelude honesty, trost, sind integrity,
GpeERness, pE'l'.f-:I rmange arientatisn,
responsibility and accountahility, mutual respect
and commitment to the organization. Corparate
Governance centres around the issues and
problems arising out of the separation between
cwnership and control of capital such as rights of
sharzholders, equitable treatment to zll

*Dr. Nutan Vijay Pasalka
**Prof Ramrao Namdevrao Dmhmnih

shareholders including minerities, foreigners
and other stakeholders, disclozure and |

transparency and the responsibilitics of board of |
directors,

Thiz paper includes 3 comparative study
Corporate Governancs guidalines isswed by '
international organizations viz, the Organization
for Fcomomic Co-operation and Development §
[(DECD), the Intarnational Corporate {[u'.-'n;-mm
Metwork [ICGN) and the Asia-pacific Economic®
Co-operation (APEC) which fairly represent the -
thinking and perceptions of peopla on ssvers
EovETnENCE lssues of corporates and will help u-.
understand the basis differences between tha'
guidelines isswed by these three organizations..
Heywaords : Corporate Sovernance, OBCD, APE
ICGN, Principles

INTRODUCTION ¢

Corperate governance comprises the system and
processes which ensure the efficient funclioning
ofthe firm in atransparent manner for the benafit
of all stakaholders and accuuntable to them, The
fetus iz on relationship between owners an
board in directing and controlling companies as
legal entities in perpetuity. The role of corporats
governanee §§ to ensure that the dircctors of
vompany are subject to their duties, obligatio :
and respansibiiities to act in the best interest of
their comprny; to give directionh and to rem
aocoumtzhle to their shareholders and ether
beneficiaries for their actions.

Fissistant Professos S5M 5 s Institute of Mansgement and Reszarch, Puno - 09 g
“*Prafessor, frts Sriente and Commerce Collegs, Raburd, Ahmoednaga i
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pguidelines lie in between the ORCD's
gwidelines and the APEC's guidelines as they
are specific &z the QECD's puidelines but are
shortiikethe APEC's puidelines.

CONCLUSION:

Tha corporate governance framework should
protect sharcholders' rights. The cerporate
governance framework should ensure the
equitable treatment of all sharchelders, including
minerity and foreign sharehnlders. All
shareholders should have the opportunity to
obtaln effective redress for viclation of thair
rights. The corporate gevernance framework
should recognize the rights of stakeholders as
established by law and encourage active co-
operation between corporaiions and
stakeholders in creatiing wealth, jobs, and the
sustainabllity of Enancially sound -enterprizes.
The corporate governance framework should
ensure that Bmely and accurate disclosure is
made on &ll material matters regarding the
corporation, incloding the fipancial sitoztion,
performance, ewnership, 2nd governance of the
emipany. The corporate governance framewnri
should emsure the strategic guidance of the
company, the effective monitoring of
mansgement by the board, and the board's
accountability to the company and the
shareholders
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IMPORTANCE OF INNOVATION IN MARKETING,
IN TODAY'S BUSINESS SCENARIO

Abstract:

After the occurrence of lberalization and
glebaliztion, & drastic change took plase in the
global buslness scenario. Hundreds of
mullinationzl organizatons started 1o spread
their wings Bwvughout the world and starred m
set up their business units in verious countrios,
This created tremendouvs competition and
challengss for the lucal business organizations in
thesi countries, In this scenarie there wis 3
conscious attempt from these organizations w
i prove their image in the mind of the customears,
As a result ofthis, aver the last three decades the
customer has berome the king of the marketplace
and each organization has started o put in their
best efforts to sxtisfy the eustomers, This PEOgess
hmgmenhu'{hmmegmwingmmfmarhetiugby
business organizations. Innavation is seon as the
key to the success of these marketing campisigns
which in the end ersures the long-term success of
the organizations,

Heywords ; Intovatios, Marketing. Business,
Globatisation

INTRODUCTION :

Today every organization is Ir¥ing to devise a
strong marketing campalgn 1o stay ahead of the
rest of the competitor organizstions. They are
making use of varlous marketing research
agencies to fnd out the requirements and
expectitions of their customers in arder to fulfill
these expectations. The imputs piven by the
miirketing research agsncies are being used by

‘Prof. Mayuresh Ghare

the organizations far designing and.
manufacturing the products, which are custom
made a5 per the requiremients of the customers. ;
After manufacturing these products these
compEnies are making systematic offorts ko ]
promuote their product through various online
and offline platforms. Number of svents are being *
urganized t convey the launch of a new product
in the market. Bistribution channels are being st ©
up in systematic way to make the products asd
services available to moximum number of |
customers. The after sales services are being |
delivered effectively to provide camplere |
Sustotuer satisfaction, Thus, marketing activirls |
belng planned and implemented spstematicaliysn |
achieve maximum impact for the organization, A
Lunrdermhﬂuncassﬁﬂ,mdu_y’smmmnius Ik l
becomy markeding oriented. This is because, only
effuctive marketing will ensure it to separate is
business from the com petition and tien eliminate
these competitors fram the minds of prospect
customers,

The need for Innevation is a product of suck 3 J?
sehool of thought Tnnovation is the profitable 3
exploitation of new idess The need for an-
innevative work environment is widely
recognized as being one of the ey success fau:tnr::_:_._i
In gaining competitive advantage in the global
miarket place. Firms today realize that investingin
innavation is crucial lo business success, Foro
years there has been a fierce debate on the
elements of the correct marketing strategy to Win
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The main purpese of nnovation marketing is to
CoPEN up new markets and wldmataly lead ta 2
increase in the business' sales. Innowation
marketing also @ims at newly posidoning the
business’ products as well ag addressing the
custormers’ needs. As the dynamics of business
keep changing on a dailly basis, so are the
marketing stratcgics,

Howewver, the old conventional marketing
strategles are nmo longer effective due
advancement aof the business world more so
propelieiby advancementintechnology.

Dne of the main feares that distinguishes
Innovatdon marketing is the fact that it signifies
the company' s or business departure from the old
marketing strategles. Thus, Inngvation marketing
should B able % highlight the propress in
business byusing new marketing voethods that
hanhe ot beah usad befors.

These new methards can be ddopted from ather
businesses, basically: by learning the market
irends and adapting o change, or, it can be a
wotally vew: macketing idea brought in by the
business, These new marketing mechods canalso
be implemented on both new and existing
Products and services,

COMCLESTOM ;

Themain purpace of innevation in marketing isto
apet o tew markess amd wtimately lead to an
increase in the business' salesand ovorall growth.
Inpovation marketing ‘also alms at newly
positioning the business' products as well as
addressing the customers' needs. As the
dynamics of buziness keep changing on a daily
basis, soare the marketing strategies.

However, the old cooventional marketing
strategies. are no fonger effective due
advancement of the business wordd more 50
propelied by advancement intechnolopy.

One of the maln features that distinguish
innssation marketing is the fact that it signifies
the company’s or business departure from the old
marketing soategies. Thus, inneation marketing
should be sbie to highlight the progress in
business by using new marketing methods that
have notheen used befors,

These new methods can be adopted from other
businesses, basically by learning the market
trends and adapting to change, or it can be a
totally new marketing idea brought in by the
business. These new marketing metheds can also
be implemented on both new and existing
prodicis and services. Thase innovative practices
hawe delinitely increazed the efficiency,
effpctiveness and overall reach of the marketing

campaigns
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INNOVATION AND HUMAN RESOURCE DEVELOPMENT [HRD)

Abstract

The purpose of this paper isto provide a prologue
to the Beue of human resource devilopment
[HRIT) and imnovation which has beesn under-
researchod despite the widespread recognitan of
the «<ritical role of innovadon for susiaiced
national, regional and worfganisational
cadmpetitiveness,

Findimgs - HRD inlerventions can positively
contrinate 1o arganisation's innovation activizies,
HRD is alse found te positively influence
cmployee engagement, leadership, marager's
motivation Lo learn, the promation of & learning
culture, and social capital development all of
which are positively associated with Innovation.
infonmal HRD and access o mentors and coaches
is shown w be critleal for innovation b SMEs.

This paper prevides an introduckion to this
special iszue on HRD and Innovation, It shows
thatthis hasbean an under-researched areaandit
glse emphasises that HRD and its refationship
with innovation must be analysed within the
context of the organization's culture, #= context,
end i3 leadwrship capabilities, The four
conteptual contributions provide a rich road rmzp
for funire researchon HRED andinnovation

Kewwords - Leadership, Inmovation, Enp!ﬂ}ﬁ:r
engagemeant, Knowladge, Social -:=p:1=l.}mn £
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INTRODUCTION:

Innevation i widely recagnised to be cratics] fer
sustaining the competitive advantage of firms and
Industries and at the regional and natonal levels,
The critical role of Innevstion and in partieula:
innavatlon’s role in generating creative
destruction and subsequent economic prowth,
was emphasised by the evolutionary econamist,
fosaph Schumpster in his seminal work,
Capitalism, Soctalism and Democracy
(Schumpeter, 1942). Over the next three decades
the role of innovation in economic growth was
very much marginalised with the dominance of
neoclassical exogenous growth models which
assumed that there was wo technological change,
especially as economies converged o their fong
term steady state of zero per capial growth

During the mid-19805 a pew pmﬂ,fgm s

endagenous growth theery - ¢

1986}, New growth than:;r m.[q #_i#nﬂ
capitzl, innovation and iﬁﬂpﬂ!ﬁm

aratributers o gnfwﬁr ﬂa:‘"% slso The
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conventional ones such as ﬂﬂ'pﬂq. o

enhance innowaticn,

recommend that rhe l:::lﬂﬂ'ie of HED
profassinnals arc leveraged to deliver the
fullowing interventions for SCMs: munagerial
coaching; execuiive coaching: organisational
davelopment [OD); and tesm leadership and
girategle [nitiative Implémentation. These
recommended interventions provide an
invaluable startng point for evaluation of thases
interventions’ effectiveness for enhancing the
efficiency and fingvation of supply chains by both
academic researchers amd practitioners. Case
analyses, fleld observations and in-depth
interviews are identified hy the authors as
appropriate methodologies to test their
conceptual model, Guest editorial 11 Saunders et
al. recommend that E.M;E awners need
oppertunities and time farruﬂmﬂngm & Wit s
of stimulating persanal learning - particularly the
oppettenity to learn from erisis-events. However,
drawing parallels with Kearney et &l; piven the
severe fonstratots that SME managers oparate, in
order to motivate the uptake of such refective
practice, the benefits will need 1w be dearly
demonstrated to SME cwners and perhbaps
:ubﬂdﬁrﬂﬂrrw,ghpuhlﬁ:puﬂqinmnmna

i
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"Enewladge exchange and cotbination; the
role of Bumsh resavree practices in the
performance of high-echnology fim”,
Asademy of Managament Juarnal, Vol. 49, pp.
5560, Bdwards, Tf., Baiss, 6, MoQendon,
WP Jr. Diangrer, [ and Meely, A [2004),

“How can firms 1o the UK be encouraged w
create mose. value! A discussion asd review
‘parper, discussion paper”,
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RURAL ENTREPRENEURSHIP:A SWOT ANALYSIS:
; By Dr. Nutan V. Pasalkar,
Assistant Professor,

Institute of Management and Research, Arnyeshwar,
Pune - 0%
ABSTRACTF:

India is a country of villages with agriculture as its backbone. More than 70% of the
population of India lives in rural areas oul of which mors than 73% is still dependent on
apriculture and allied activities for earning their livelihood, But the fact remains that land is
limited to absorb this increasing population in agriculture. Therefore there is a need to make
available the emplovment opportunities to these peopleg sa thet the problem of both rural
unomplovment as well as rural migration can be selved. This ¢an happen by promoting and
developing rural industries and creating more and mare rural entreprencurs.

Rural eotrepreneur plays an important role in the overall development of economy of a
eouriry specially in case of countries like India. Therefore it is necessary o creale and develop
more and more cural entreprencurs. This paper makes an attampt to find out the strengths of rural
entrepreneurs so that more and more entreprencurs can he developed as well as their weaknesses
so that needed steps can be taken to remove or at least minimize them. An attempt is also made
to know the opportunities thet can be converted nto more and more rural industnes and threats

and problems that can be solved to keep the rural entrepreneurs motivated.

!;I-.t. :EIEEIEEE." i -
Rural entreprensur, Role, SWOT.

INTRODUCTION:

An entrepreneur can be defined as an individual who, rather than wotking as an
employes, runs a small business and assumes all the risk and reward of a piven husiness venture,
idea, or good or service oflered for sule. The entrepreneur is commonly seen as a husiness leader
and innovator of new idéas and business processes. He 15 4 person who sets up a business or
businesses, taking on financial risks in the hope of profit. Entreprenews play a key role in any

economy. Inese are the people who have the skills and initiative necessary to take pood new




6. Knowledge of market ete

CONCLUSLON:

Rural entreprencurship is one of the important factors comtributing in overall and
balanced development of the economy. It helps in solving the myjor problem of unemployment
and underemplovinent in India. But the problem is that most of the rural youth do not think of
enteeprencurship s a career option. Therefore the rural young generation needs to P_w: maotivated
to take up entrepreneuarship as a caveer. The weaknesses need Lo be removed o minimized and
the opportunitics need Lo be converted inte more and more successful rural industries. This can

happen by providing training and all other requirad assistanco to rural YILUNE Zeneration.
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An  Analytical Study of Entreprencurship
Schemes Available in India for Startups

LFPrafCeazala (Nadapy Khan

2. Kirti Lalwani

Abafracts-

Fhe prosemt stody mvestipates paychirlagy of poople fowards nevw Slarlups. vr Eoosing entraprensurship as Lhair
careers, In the peasent e enptropronewrship is not swsed on the litcracy or iMliteracy of perdon, ruther it depends on
the skills. way of thinking, way of hand ling situztions smerly, There gro 5o ity Avpes of entrepreneurs i o, hobhby
entrepreneurs, job seekers, venture creation hased oo Tannly mAuence, Ligineers 15 gnticgecreess for all such
entreprencurs snd tr Gl i needs relared 10 Grareial gid & prizject nesistance govemment fas inroduced many
seemiea, This paper concludes all vpes of facilites und sehemes £ new srartup i ladia,

Ertrdpreneurial spigt i= charsererized b innoamiion and sk laking and i$ an essential parl of o paticon's ability i
suceeod in an ever changing =nd increasingly sumperitive GDE

Repwomivr Taree: choice, Entrezreneurshin, Govennmens Schemes, Ntarps
Inbrad etiom:-

Enfrepreneirship is 0 conplex 1emm ther's ofisn defined sinply ag sunming vour swn business But therss o
dilterenes berween o "business owner” sl o MEmrearemens:” and altougl one can be both, what distingaishes
emirgprencuislag: 5 2 prson's adtitade,

‘Entreprenearship is much hronde: than the ereation o a new business venters," said Bruce Bacheshemer, o clinical
professor of management and exscutive dirsctor of Farepreneisship Lab at Pace Liniversite, “Ar it eore it is o
mindset — a way of nimking amd wiling. It 15 about ;'““Ei”'“.'-' new ways o sglvk I_'.r|:.|;||;_-|_-|;.; and create valoe.”

Eiareprengzurship is the propensity of mind w ke salculnted risks with confidence 1o achieve o pre-detarrined
busivess or industrigl ohjective. In substanse, i i the fish-fakang ability of the indivical, bl y coupled with
stniedl desion making. The copocity to take sick independentv and individuaily with s vieay to making profifs and
seiing opporisely o make mere eiraings in the marker-onentid scanotty i+ the deminant characteistic of modern
#irepreneirship. However, in countries like India, 2 new species of entrepreneis s desitabie bociase here tie
ceomnic progress has o he Brought about abang with social ustice,

Frdrepremeu shipoin Indi therefors, lins 1o fuboserve the madang) olpoctiees, The apparent conflics betwesn sacial
objuctives and cconamic fmperatives has to be rasolved T by the individuael sneregreneur in his cwa mind aad
indtiale voonemic growth which includes industeial deve apuent as one of e instriaments of i ping the sacinl
ehjectives, Thos, a high sense of social rexponsibitiny 45 an ésseatial atfibme of the EMErging crireprencurship m
Intdi,
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